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LEARNER 
ENGAGEMENT 
PRACTICES IN 
THE NEW AGE

PUMA GROUP
POLLY IVANOVA, MANAGER PEOPLE DEVELOPMENT & 
ORGANIZATIONAL LEARNING
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<10.000 CORPORATE EMPLOYEES WORLDWIDE

>2.000 HQ CORPORATE EMPLOYEES

• INHOUSE TRAINING OFFER IN HQ

• INT.LEADERSHIP DEVELOPMENT 
PROGRAMS

• GLOBAL DIGITAL LEARNING OFFER

• LEARNER ENGAGEMENT 

POLLY IVANOVA
MANAGER PEOPLE DEVELOPMENT & 
ORGANIZATIONAL LEARNING, PUMA GROUP
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FOOTBALL

MOTORSPORT ACCESSORIESKIDS

BASKETBALLRUN / TRAIN GOLF

SPORTSTYLE

TRUE CROSS-CATEGORY COMPETENCE
STRONG PRODUCT PROPOSITION ACROSS ALL KEY CATEGORIES



TRUE GLOBAL SPORTS BRAND SINCE 1948
PUMA AT A GLANCE (KEY STATS AS OF DEC 31ST, 2022)

~€8.5BN
SALES IN 2022

~20,000
EMPLOYEES IN 2022

1948
FOUNDED

>1000
O&O STORES



RECENT EMPLOYEE AWARDS
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PUMA 
LEARNER

GENDER DISTRIBUTION

51%

49%
FEMALE

MALE

17,0%

61,0%

19,0%

3,0%

GEN Z

MILLENIALS

GEN X

BOOMERS

AGE DISTRIBUTION

~32 YEARS OLD

GENDER NEUTRAL

ACTIVE ON SOCIAL MEDIA

SPEAKS ENGLISH
PREFERS VOLUNTARY LEARNER ENGAGEMENT 
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LEARNING 
IMAGE
LOGO

COLOR WAY

MERCHANDISE

BRAND VIDEO

INTRANET PAGE
CONSISTENT E-MAIL-TEMPLATE
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COMMUNICATION

CALENDAR

LOCAL AND GLOBAL EVENTS

COOPERATION WITH PROVIDERS

LINKEDIN POSTING

COOPERATION WITH REGIONAL PARTNERS
NEWS POSTS & EMAILS



LERNER RECOGNITION
LERNER RECOGNITION
LERNER RECOGNITION



RECOGNITION

GLOBAL PUMA POPULATION >20.000

RETAIL & CORPORATE

TOP 1% OF MOST ACTIVE LEARNERS

LINKEDIN POSTING

PRINTED & DIGITAL CERTIFICATE
OFFICIAL RECOGNITION & VISIBILITY
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COMPETITION

LEARNLYMPICS IN HQS

BRIDGING VACATION TIME

COLLECTING LEARNING HOURS

560 DIGITAL LEARNING HOURS IN 60 DAYS

CONCRETE TIME FRAME
PRIZES PER CERTAIN AMOUNT OF HOURS
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MEASUREMENT

POWER BI DASHBOARD

CORRELATION OF RESULTS WITH RUN 
ACTIVITIES

TREND & TARGET GROUP ANALYSIS
COMPARISON & SUCCESS TRACKING
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LET‘S CONNECT




	Slides
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5: TRUE cross-Category competence
	Slide 6: True global sports brand since 1948
	Slide 7: Recent Employee awards
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21


